Accredited COURSECODE:THMS

Certifica_tion Session: (ONE day)
International

Limited

Training on How To Be A Mystery Shopper

Mystery shopper is a kind of auditor that is responsible for rating customer
service department performance. It may not be familiar when you once hear
“‘mystery shopper”. However, it is not a simply task as most of the amateur
thought that it is just no more than carrying out a survey. It is a big
misunderstanding, instead of carrying out a survey, a mystery shopper, as
professionalism, requires clear-headed thinking and systematic analysis over
the clients’ employers’ performance.

The shoppers are essential as they are responsible for pointing out the clients
weaknesses in their customer services and giving out valuable opinions and
suggestions to help the companies improve their customer services quality. The
quality of customer services is important because it will directly affect the
revenue that a firm can generate.

Target Audience

*Management personnel who are driving the management and monitoring the
operation

*Managers, educators and consultants who are entrusted to implement or
develop the Mystery Shopping Service

*Anybody who wants to start their careers as a mystery shopper

Objectives
*To became a qualified Mystery Shopper

*To give an overview in performing Mystery Shopping
*To acquire knowledge on skills and techniques of Mystery Shopping

Details

sIntroduction to Mystery Shopping Service

*How to get started a mystery shopper

*Applied skills used in conducting mystery shopping
*Where to find work once you get started

Methodology

Presentation, case study and experience sharing

Venue
ACI training centre
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