Accredited COURSE CODE:TBRAND

Certification Session: (ONE day)
International
Limited

Insights on developing a powerful brand

Today, an organization's brand is one of its single most powerful sources of
competitive differentiation. Companies with strong and well-respected brands
deliver far more than products and services. They deliver an experience that is
targeted, differentiated, and predictable. This experience comes to define the
way all of its stakeholders think about the company. It drives their expectations
and, ultimately, their loyalty.

This course will give you insights on building your company, product, service or
visitor attraction into a powerful and profitable brand. Successful branding
requires proactive brand management. Building a strong brand is only partly
about marketing, research, and advertising. Those activities combined create
the external face of the company.

OBJECTIVE

*To learn how to create, develop and implement a brand strategy

*To communicate your brand message effectively

*To acquire knowledge on how to live up to your brand promise and quantify
the power of branding

*To learn how to foster employee behavior that represents your organization's
values and mission in a hands-on environment

COUSE DETAILS

*Fundamental principles of brand management

*Priority things that you need to consider in building your brand

*The most effective and least expensive options for taking your brand live
+Criteria to apply to making brand decisions and to evaluate good and bad
brand strategies

*A core set of measurement tools to ensure that your efforts are generating
results

Methodology
Presentation, workshops and experience sharing

Venue
ACI training centre
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